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Agenda 

• Agenda: 

– Welcome 

– Short review of LMCTC 

– Why get the word out about your efforts? 

– City Spotlight 1: Rancho Cucamonga, California 

– City Spotlight 2: Boise, Idaho 

– City Spotlight 3: Columbia, South Carolina 

– Questions? 
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Send Us Your Questions Throughout 

• Please submit your text 

questions and 

comments using the 

Questions Panel 

• Note: Today’s 

presentation is being 

recorded.  Slides and 

recording will be sent 

within 48 hours. 

Your Participation 
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Let’s Move! Cities, Towns and Counties (LMCTC)  

• LMCTC is a key part of First Lady Michelle 

Obama’s Let’s Move! Campaign. 

– Initiative was enhanced in July 2012 

• NLC is working in partnership with HHS, and 

with the support of USDA, NACo and other 

nonprofit organizations. 

• To date, nearly 400 cities, towns and counties 

participating have been awarded over 1,300 

medals. 
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Five LMCTC Goals 

 

Five goals were established for cities, towns and counties 

participating in LMCTC: 

• Goal I: Start Early, Start Smart 

• Goal II: MyPlate, Your Place 

• Goal III: Smart Servings for Students 

• Goal IV: Model Food Service 

• Goal V: Active Kids at Play 

 

Read more at: 
www.HealthyCommunitiesHealthyFuture.org  
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• Consider branding your efforts with Let’s Move! 

• Logo is available for your use at 

www.letsmove.gov. Note usage guidelines. 

 

• Have an existing healthy community brand? Use 

that brand and incorporate Let’s Move! goals as 

one of your activities. 

• If possible, align with city brand. 

Creating a Brand for Your Efforts 

http://www.letsmove.gov/
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• A key way to increase community awareness 

of city and school activities. 

• A way to signal that health is a city priority. 

• A way to house a variety of city initiatives under 

one umbrella, one unified effort. 

• A way to engage residents in the policymaking 

process. 

Why market your Let’s Move! activities? 
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Local Perspective 

Rancho Cucamonga, Calif. 
 

   

  Erika Lewis-Huntley 

  Management Analyst III 

  City Manager’s Office 

 

 



Branding & Marketing to 
Promote a Healthy City 

LMCTC Webinar: 

Marketing & Branding Your Let’s Move! Efforts

December 11, 2013



 Rancho Cucamonga’s population: ~170,000 
(grown 350% since incorporation in 1977)

 40.2 square miles

 Poor health indicators
– Overall health factors:  #46 of 51 counties
– Adults who are overweight or obese (57%)
– Overweight and obesity rates among 

children in Rancho Cucamonga (30%)
– 58% of students do not meet fitness 

standards

Background



 Alarming health statistics and 
environmental conditions

 Public health under City purview

 City-wide initiative to encourage 
healthy and sustainable lifestyles

 Broad definition of health

The Road to Healthy RC



Healthy RC inspires a lifestyle that embraces a 

Healthy Mind, Body, and Earth, 

through lifelong learning and enrichment, 

active and healthy living 

and environmental sustainability.

Vision



Institutionalization & Sustainability

 City Council Goal & Adoption of 
Resolution 

 Multi-departmental effort 
coordinated by the City Manager’s 
Office

 Minimize reliance on City Budget

 Mobilize public-private resources

 Health-in-ALL-Policies : identify 
policy-systems-built environment 
opportunities to increase healthy 
lifestyles

 BRANDING – maximize resources



Branding Discovery



Healthy RC Strategies



Branding & Marketing Healthy RC

Exhibits & Events

City Newsletterswww.HealthyRC.info - Website

Employee Programs

Facilities

http://www.healthyrc.info/






Empowering Community Leaders



For More Information about Healthy RC

Visit the Healthy RC Website:

www.HealthyRC.info 

Contact:

Erika Lewis-Huntley

Erika.Lewis-Huntley@CityofRC.us

(909) 477-2700 ext.2008
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Local Perspective 

Boise, Idaho 
 

   

  Amy Stahl 

  Community Relations Manager  

  Boise Parks and Recreation 

 

 



Let’s Move Boise: 

Marketing 
Amy Stahl 

Community Relations Manager 

 



Comprehensive Plan 

• Updated 2011 

• Wellness Chapter 

• Combatting childhood obesity 

• Time, energy & budget 

 



Partnerships 



Logo 



Let’s Move Website 



Facebook 



Program Guide 



Media Contacts 



Cross-Promotions (BPR) 



Cross-Promotions (Partners) 



Co-branding 



Walk 150 in 2013 



General Awareness 



School Competition 

• General public GJCC 

• Schools (kids) Businesses 
(adults) 



School Toolkit 



Business Challenge 



Walking Paths 



Thank you! 

Amy Stahl 

Community Relations Manager 

Boise Parks & Recreation 

astahl@cityofboise.org 

(208) 608-7611 
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Local Perspective 

Columbia, SC 
  Leshia Utsey 

  Director, City of Columbia Public  

  Relations, Marketing & Media 

 

  Shawna B. Washington 

  Senior Public Relations Specialist 

 

 





Let’s Move! 



Let’s Move! 



Let’s Move! 



Let’s Move! 



Let’s Move! 



Let’s Move! 
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Questions 

• Use the question feature/box on GotoWebinar 
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THANK YOU!!! 

Contact info: 

 

Tracy Wiedt 

wiedt@nlc.org 

202.626.3002 

 

 

 

 

 

 

Elena Hoffnagle 

hoffnagle@nlc.org 

202.626.3012 
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